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Agenda: Consumer Insight Update

* The Trust and Transparency study
» Attitudes towards British agriculture and the supply chain
* Focus on farming and the environment

« Consumer friendly initiatives



Attitudes towards agriculture are broadly supportive, and AHDB
have improved since last year

m Very positive

m Somewhat positive

62% 66%
m Neither positive nor negative
B Somewhat negative i
W Very negafive
® Don't know
Jun 19 Sep 20
AH DB Q25 Please indicate your overall impression of British agriculture today ﬂ

— Base all respondents W1 (1500), W2 (1578) W2 subgroups (262), (260), (155) blue™ marble



Livestock sectors are less well regarded, some AHDB

. . . ——

improvement in arable sectors and pork this year Any
m Very negative m Somewhat negative Neither Somewhat positive m Very positive negative

Horticulture 4%

potato ® 3%

Cereals/arable /“:‘: 3%

Dairy md 8%

Sheep ™ 7%

Beef ™™ 109

Pig ™ 100

pouty W 13

Q25 Please indicate your overall impression of the following...Base all respondents W1 (1500), W2 (1578)

Q25 Please indicate your overallimpression of the following...Base all respondents (1500)



Farmers have maintained their position as most trusted AHDE
group. But retailers and food service have deepened ——
consumer trust

Trustworthy
Change in
% agree : +5% +10% +12% +3%
m Strongly
agree 25% 26%
B Tend to
agree
Neither /
nor
467 W 45%
Tend to
disagree
m Strongly
disagree
19%  20%
m Don't know
2019 2020
Farmers
AH DB Q24 Thinking about all elements of the food system, how much would you agree or disagree with the following statements about each N

~ group on a scale of 1-5, where 1 is strongly disagree and 5 is strongly agree? A trustworthy group Base All respondents W1(1500) W2(1578) blue®marble






Consumers put farming down the rank order in terms of AHDB
concern for the environment

% ranking as

Average rank (Top concern fop
= 6) concern*

Factories and industry 4.1 17%

X ED

Waste disposal

=

3.8 16%

-—
—
-

Farming and food _ 08 Ranked higher amongst:
production : 10% « Vegetarian/vegan/pescetarian (2

=

in 10 put top)
+ Those who prioritise ethical food

o
®
Q)

Travelling by car 2.7 4%

*20% said all were of equal concern, and 5% said ‘none’

AHDB

~ QFLEX1 How concerned are you about the effects of each of these on the environmente Base all respondents W2(1578) 11



There is some distinction between opinions of Farming AHDB
locally versus globally

Concerned about Overall view of impact
effects of farming of farming has on
on environment environmentin UK

B Somewhat /
very posifive

m 0-4 Disagree

5-7 Neutral Neither nor

B Somewhat /
very negative
impact

m8-10 Agree

EDon't know B Don't know

AH DB Q17 Agreement with statement - | am concerned about the effects of farming on the environment? QFLEX3 On balance,
what is your view of the impact that farming has on the environment in the UK? Base all respondents W2(1578) 12



Climate change implications of ruminant Farming are a worry for about

one third — there is a slightly different emphasis for pork

Perceptions of beef, sheep and pig farming (Nov-20)

Net: Agree
45% 45%
S 35%
0 0
) 34% 34% 3204
I 21% I I 20%
Farming is good for the Negative impact on Would buy fewer Industry is
countryside climate change products if had environmentally

negative impact on responsible
climate change

mBeef/lamb ®mDairy mPork

Base: All respondents in Meat 2 section (Nov-20 1080)

13 YGql7_W22/YGQgl8 W?22: To what extent do you agree or disagree with each of the following statements? New questions from W22

28%
22%

Animal feed used in
farming contributes to
deforestation

AHDB

New for
Nov 2020
for meat



Key farming and environmental issues for AHDB
consumers

Methane from
livestock

Plastic in food packaging

Too much land for

animal farming
Rainforest destruction

(cattle)

o 20 CO2 from

transporting food

Water use in arable

Habitat destruction .
production

(livestock feed) U 31%

Flooding and run off
due to farming

Water and
Atmosphere flooding

Insecticide / pesticide

(bees) 38% 33%

Soil erosion / ability to
hold carbon

STRONGEST DRIVERS OF CONCERN

systems

m Very concerned

m Somewhat concerned )
"+ Top of mind ) /" Ingrained )
 Global  Local
« General population * Informed population
 Passive “l heard” e Active “| know”

\.__Transient — campaign driven / \ Persistent/growing — “science driven” J/ 14




Two key initiatives are visible at point of sale: using non-plastic ~ AHDB

packaging and food labelling to certify sustainable farming.

% very interested in ideas in which farmers/supply chain could show they take

protecting the environment seriously

Non-plastic packaging on food

Plant more trees and hedgerows

Food labelling certifies sustainable farming
Use more efficient farming methods

Farming practices help the soil absorb carbon
Commitment to Net Zero farming by 2040
More organic food production

A TV or social media campaign to explain

An app to tell you about environmental footprint of
food

Use more 'extensive’ methods of dairy and meat
farming

51% 69%
48% 67%
45% 65%

36%
35%
33%

32%

31%

—o—Total

—e—Concerned
about farming
and envt (517)

15



Summary: Preference for simple solutions for complex  aHDB
problems

——

» Covid challenges has boosted trust in the supply chain
- Farmers remain the most trusted group (yet least heard from)

* Environment is the fastest growing driver (although health the
most influential)

- Some separation of UK and global issues

* Plastics are the top worry.

- But for meat/dairy reducers more blame is laid at the door of
grazing animals in particular (methane and land use).

* Top initiatives for consumers would be non-plastic packaging,
tree planting on farm and labelling of sustainability. For the
most engaged/informed, Net Zero commitment should gain
traction.
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