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THE BIG FIVE
Here's our must knows for January and February 2022. You can access these
five take-outs as standalone tiles (images) that you can share on your own
platforms with stakeholders, or place in your own presentations/reports. Click
here for the GMA Trello board.

We've recorded the big five for easy listening
and for sharing with stakeholders.

LOOKING FOR
MORE INFO ON
THE BIG FIVE?
Click each
tile for further
details

CLICK HERE

COP27

LOOKING AHEAD

COP27 is set to take place on 7 - 18
November 2022 in Egypt. Conversation
about COP27 has started to build with
the President and Ministerial
Coordinator & Envoy being appointed
this month and a joint statement with
the UK Government reaffirming key
goals. GMA will take on a role of
disseminating information, collating
engagement and providing an activation
kit for the meat sector.

The IPCC (Intergovernmental Panel
on Climate Change) report released
last year, announced a "code red for
humanity" urging drastic reductions
in emissions. The next two reports
from the IPCC will be released in Feb
and March of this year which 'will
help to shape strategies for climate
change mitigation and adaptation'
ahead of COP27.

UNSUSTAINABLE
INFLATION

Inflation is heavily impacting European
and North American markets. The inputs
costs (fuel, energy, feed and labour)
across the major meat supply chains are
increasing exponentially with the tough
trading decisions being made about
what cost increases can be passed onto
the end consumer and what will be
absorbed to maintain category volumes.
With potentially rising meat prices, how
do we continue to show value for our
products as consumers struggle to
afford them?

Media noise claims that off the
back of COP26, a record number of
people are taking part in
Veganuary with more than half a
million people pledged. Veganuary
is a global campaign but has deep
roots in the UK, where the likes of
Harrods, Volkswagon, PwC and
Marks & Spencer have all signed up
to the workplace challenge to 'set
the tone' on sustainability.

VEGANUARY
SUPPLY
CHAINS

Supply chain issues are still hugely
impacting the global sector due to
Omicron, labour shortages and ‘The
Great Resignation’. This presents some
key opportunities and challenges for
the industry such as tackling the
attractiveness and reputation of our
supply chains and new innovations
within the automation space to fill
gaps created.

COP27

WATCHING BRIEFS

SECTOR SNAPSHOTS
To be held in Egypt from
November 7 to 18, 2022

LOOKING AHEAD

COP27 is set to take place on 7 - 18
November 2022 in Egypt. Conversation
about COP27 has started to build with
the President and Ministerial
Coordinator & Envoy being appointed
this month and a joint statement with
the UK Government reaffirming key
goals. GMA will take on a role of
disseminating information, collating
engagement and providing an
activation kit for the meat sector.

As we reported last year, COP27 is anticipated to have a heavy focus on animal
agriculture and hence, we have another opportunity to collectively work
together to have a proactive voice in these discussions as well as work on
improvements, innovations and continuous sharing of best practice. We'll be
touching on COP27 and prospective plans on our first GMA call for 2022 (Feb 18).
Egypt's Foreign Minister, Sameh Shoukry
is named COP27 President

Egypt's Environment Minister,
Dr Yasmine Fouad takes on the role of
COP27 Ministerial Coordinator & Envoy.
@COP27Africa

A joint statement has been released by the UK and Egypt, as 2021 & 2022 hosts
of the event, which reaffirms the goal of all countries to 'meet their
commitments across mitigation, adaptation, loss and damage and finance;
requesting that by the end of 2022 parties revisit and strengthen their 2030
emissions target to align with Paris temperature goals.”
As outlined in the Glasgow Climate Pact, established at COP26, existing
Nationally Determined Contributions (NDCs) (which outline countries
roadmaps of action) are not sufficient to keep the goal of 1.5°C alive therefore
countries will also be required to update their NDCs for COP27 (2022).

SECTOR SNAPSHOTS
LAB-GROWN MEAT
COMPANIES FORM LOBBY
GROUP IN BRUSSELS
Thirteen European and Israeli companies
that are working to produce lab-grown
meats and seafood have set up a lobby
group called Cellular Agriculture Europe
to influence EU policymaking, and to
educate stakeholders in the EU ecosystem
about the companies and their
technology. The new association will
include some of the biggest names in the
sector, such as Mosa Meat, Israel’s Aleph
Farms and Germany’s Bluu Biosciences.
To be placed on the EU market, cell-based
foodstuffs must first get approval under
the EU’s novel foods regulation. A
representative from one of the companies
stated “That is a very rigorous process”,
estimating it could take each company
about 1.5-2.5 years to go through the
necessary steps, from an assessment by
the European Food Safety Authority, to
the Commission coming up with
conditions for things like food labelling
and naming products. He added that
companies welcome this process and
won’t try to change it because it boosts
consumer confidence: “Our plan is to
make sure that all of the stakeholders in
the process fully understand the
technology, everything involved, and what
our potential is.”

UPCOMING IPCC REPORTS
WHAT'S THE IPCC?
IPCC stands for Intergovernmental Panel on Climate
Change, which is an UN body responsible for
assessing the science on climate change for
policymakers.
UPCOMING REPORTS
The IPCC prepare Assessment Reports every 5-7 years
and in August last year we saw the first of the Sixth
round of reporting which determined not enough was
being done to reduce emissions.
This year will see the release of two additional
scientific reports which will help to shape strategies
for climate change mitigation and adaptation.
In February, the IPCC will release an assessment on
how the climate crisis is affecting people, ecosystems
and biodiversity, our capacity to cope and how we can
adapt.
In March, we expect an
analysis of the options
for reducing greenhouse
gas emissions and
removing carbon dioxide
from the atmosphere
in order to stop runaway
global heating.

WATCHING
BRIEFS

The IPCC (Intergovernmental Panel
on Climate Change) report released
last year, announced a "code red for
humanity" urging drastic reductions
in emissions. The next two reports
from the IPCC will be released in Feb
and March of this year which 'will help
to shape strategies for climate
change mitigation and adaptation'
ahead of COP27.

UNSUSTAINABLE
INFLATION

SECTOR SNAPSHOTS
INFLATION ISSUES

Inflation is heavily impacting European
and North American markets. The inputs
costs (fuel, energy, feed and labour) across
the major meat supply chains are
increasing exponentially with the tough
trading decisions being made about what
cost increases can be passed onto the end
consumer and what will be absorbed to
maintain category volumes. With
potentially rising meat prices, how do we
continue to show value for our products as
consumers struggle to afford them?

SUPPLY
CHAINS

Supply chain issues are still hugely
impacting the global sector due to
Omicron, labour shortages and ‘The
Great Resignation’. This presents some
key opportunities & challenges for the
industry such tackling the
attractiveness and reputation of our
supply chains and new innovations
within the automation space to fill
gaps created.

Inflation is heavily impacting European and North American markets. The inputs
costs (fuel, energy, feed and labour) across the major meat supply chains are
increasing exponentially, with the tough trading decisions being made about
what cost increases can be passed onto the end consumer and what will be
absorbed to maintain category volumes. In some Western markets it’s felt that
meat remains too cheap.
Last week Bloomberg reported that Central Banks, not Covid, will drive global
economies in 2022. In the UK, ONS data shows that food prices are only 7% higher
than they were in 2015. Compared to other products such as air travel +46.5%,
electricity +44%, newspapers +39.7%, and fuels +31%. The most significant food
increases have been oils & fats +24%, fruit +16%, and fish 12%.
In the USA, housing costs are up 4.1% year-on-year, while the cost of groceries rose
6.5% - compared to a 1.5% annual average over the last 10 years.
With potentially rising meat prices, how do we continue to show value
for our products as consumers struggle to afford them?
Versatility of products – meal inspiration
Reconnect with lesser-known cuts
Remind the health benefits of eating meat

Data also shows that there is a segment of the population who’s spending power
has increased as a result of savings made during COVID and have the desire to
actively spend, key food trends will be string influencing factors on this group.
As consumers, and retailers/food service demand additional sustainability
measures, who will be footing the bill for adapting those innovations?

SECTOR SNAPSHOTS
SUPPLY CHAIN UPDATES

Supply chain issues continue to affect most of the globe's supply chains as a 'perfect storm' of issues hit.
The Omicron variant is causing record infections across the globe, which is affecting the workforce with
many calling in sick or needing to isolate which is impacting production, shipping and distribution. In
addition to those who are sick, the sector is still battling labour shortages aka. 'The Great Resignation'
whether that's due to poor pay, working conditions, burnout from the first round of COVID-19 lockdowns.
Experts are predicting the latest round of lockdowns in China, covering about a third of global
manufacturing, will also have an impact with disruptions to the global supply chain that are inflationary
based. In the USA, the Biden administration announced it would spend $1 billion from the American
Rescue Plan to expand the capacity for independent meat processors, noting that four large firms control
55-85% of the poultry, pork and beef markets.
KEY OPPORTUNITIES / CHALLENGES FOR THE SECTOR AS A RESULT
SECTOR REPUTATION
The meat sector, processing and butchery areas in particular, are finding it
hard to not only retain talent, but to attract it. This is where initiaives such
as the World Butchers' Challenge and Meat Business Women
work to address this.
AUTOMATION
"While some companies expect things to level out soon, some
are also already working to change their models to avoid
similar challenges in the future. Experts say how the food
system operates is certain to change in longer-term ways with
companies looking to operate with fewer people and
accelerate towards automation."

SECTOR SNAPSHOTS

SECTOR SNAPSHOTS
THE YEAR OF THE METAVERSE?

WHAT IS THE METAVERSE?

NEW WHO FACT SHEET
SUMMARY

According to Ernst & Young's Future Food Consumption trends, the
metaverse will play a key role in the development and key trends of the
food industry in 2022.
"People can’t eat digitally. The metaverse will open up new channels of
engagement, which is already being created by the growth in direct-toconsumer businesses. This means that food companies must adapt and
resolve how they can create consistency between the digital and
physical brand experiences. One area they must innovate in is making
sure their brand is something consumers can enjoy.”
- Jon Copestake, Ernest & Young

CLICK
TO VIEW 3 MIN
SUMMARY
VID BY THE
BBC

RESTAURANTS.
WELCOME TO THE
METAVERSE.
CLICK TO READ

CONSUMER DEMAND
+

OUTCOMES OF THE NUTRITION FOR GROWTH SUMMIT
By 2025, UNICEF aims to reach at least 500 million children, adolescents and
women annually with malnutrition prevention programs for the prevention
of stunting, wasting, micronutrient deficiencies, overweight and obesity.
The World Health Organization (WHO) committed to developing a Global
Action Plan to prevent and manage anemia in women and children and to
FROM PREVIOUS REPORT
accelerate progress toward reducing anemia in women of reproductive
age by 50 percent by 2030.
The World Food Programme committed to increase the proportion of its programmes’ beneficiaries who
consume healthy diets to 80 percent in 2025.
More than a dozen private sector companies made pledges at the event, including food companies
promising to improve the nutritional quality of their products, contributing to more sustainable food
systems, and improving the quality of their employees’ diets.
Non-food businesses committed to supporting improved agricultural practices and the quality of their
workforce’s diets by providing healthy and sustainable meals and joining relevant global alliances.
The next Nutrition for Growth Summit is planned to be linked to the Paris Olympic Games in 2024.

SUPPLY CHAIN ISSUES
=

PLANT BASED IS ONLY
GETTING BIGGER.
"A combination of consumer interest
and potential future supply chain issues
mean manufacturers and retailers are
racing to make sure their product lines
fully capture this market and hedge
against the risk of not being able to get
quality meat and dairy in the future."
- Source: Jennifer Earle, Food
Innovation Consultant via Yahoo! News

The World Health Organisation
(WHO) have recently published
this fact sheet on plant-based
diets. The fact sheet addresses
diet related non-communicable
diseases and recognises the
perceived link between plantbased diets and nutrient
deficiency however, states this is
manageable.
Overall, the summary
recommendation is...
"considerable evidence
supports shifting populations
towards healthful plant
based diets that reduce or
eliminate intake of animal
products and maximize
favourable “One Health”
impacts on human, animal
and environmental health."

CLICK
TO VIEW
FACTSHEET

SECTOR SNAPSHOTS

SECTOR SNAPSHOTS
Media noise claims that off the
back of COP26 a record number of
people are taking part in
Veganuary with more than half a
million people pledged. Veganuary
is a global campaign but has deep
roots in the UK, where the likes of
Harrods, Volkswagon, PwC and
Marks & Spencer have all signed up
to the workplace challenge to 'set
the tone' on sustainability.

DURING 'VEGANUARY', MANY OF OUR SECTOR WERE BUSY
RUNNING THEIR OWN SUCCESSFUL CAMPAIGNS...

AHDB's We Eat Balanced campaign returned
on January, and highlights the role meat and
dairy from the UK play in a balanced and
sustainable diet. Results from September 2021
burst of activity.

VEGANUARY

CLICK TO WATCH

MLA AUS DAY LAMB AD
Each year, Aussies look forward to the clever, topical ad produced by MLA to celebrate Australian lamb. This
year's ad, has had rave reviews from consumers. As Australia are currently facing supply chain issues, much
like the rest of the world, some suspected that MLA may change tact in terms of promoting lamb but many
have applauded them for sticking with a long-term strategy.
PODCAST PICKS

"Australian Lamb commercials are a shining beacon for Australia’s creative industry and should be
celebrated. 2022’s effort also provides a reminder for marketers that short-term effects are only ever a small
part of the story when assessing a campaign’s impact — particularly when investing in emotion and
storytelling."
- Cubery.
Click here to read their case study of the ad which includes consumer testing.

A catch up with AHDB
about the We Eat Balanced
campaign

CLICK FOR THE TOOLKIT

LATEST COMMENTARY
Click article description to read.

RCH
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Anthropocene

A recent analysis found we could cut greenhouse gases associated with
egg farming by more than half—and land use by almost 90% by
replacing egg white protein with fungus.

Meat
Management

FSA study finds third of UK consumers willing to try lab-grown meat.

CNBC.com

Beyond Meat and PepsiCo’s joint venture is planning to launch a plantbased jerky as its first product as part of The PLANeT Partnership, which
aims to create plant-based snacks and drinks together.

Pig Process

ASF China: Lessons learnt after 4 years of infection.

Daily News Egypt

UNFCCC aspires to work with Egypt to ensure success of COP27.

Quality Meat
Scotland

VIDEO: The Farming Circle of Life

Eater.com

Predictions on the future of the food service industry including drone
delivery, ghost kitchens and digital restaurants. Super interesting read.

The Guardian

Greens v ‘beefatarians’: Europeans go to war over their dinner

The Local

A case of ASF has been detected in a wild boar carcass in Italy on
January 7. There have since been another 6 wild boars detected with
ASF in the region as of 14 January.

Good Food
Institute

How is ingredient and manufacturing capacity for plant-based meat
in order to meet demand? GFI’s new report explores the future of this
sector.

Food Navigator

Summary of the top 7 alternative protein trends to watch for in 2022
by the Good Food Institute experts.

Green Queen

Israeli food-tech startup Plantish has revealed a 100% plant-based
whole cut salmon fillet with the same nutritional value as conventional
salmon. It will be launching in pop-up locations & more widely in 2024.

Kansas Farmer

Consumers still like beef at the center of their plates, but their needs are
evolving - Summary of key shifts explained.

The Nation

ASF has been detected in a surface swab sample collected at a
slaughterhouse in Thailand on January 11. This marks the country's first
official confirmation of the disease.

The Street

Beyond Meat shares got a boost recently as McDonald's expanded the
test market of the McPlant burger to another 600 U.S. restaurants.

The Times (UK)

The health of many young women is being compromised by a lack of
vital nutrients in their diet because they consume little or no red meat
and dairy products, a senior scientist has warned.
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OPINION
DIANA RODGERS, RD

REACHING FOOD INFLUENCERS WITH FOOD JUSTICE MESSAGING
This past weekend, I attended the “FoodFluence” meeting in
Washington, DC, which was a series of talks for an exclusive
group of 30 of the most influential dietitians in the US. The
Protein Pact sponsored a two-hour panel titled, “Sustainable
Healthy Diets and Food Justice with Animal-Source Foods”. I
was joined by Dr. Alice Stanton, MB, BSc, PhD, FRCPI, Professor
of Cardiovascular Pharmacology at the Royal College of
Surgeons in Ireland and Director of Human Health at Devenish
Nutrition and Ty Beal, PhD, Research Advisor, Knowledge
Leadership, Global Alliance for Improved Nutrition (GAIN).
Ty Beal presented first, showing the prevalence of micronutrient
deficiencies. 571 million women between the ages of 15 – 49
(nearly 30%) suffer from anemia and 149 million (that’s 22%)
children under the age of five are stunted. 1 billion people
worldwide do not consume enough protein and 1.6 billion preschool aged children and women of reproductive age are
deficient in one or more minerals. Iron deficiency alone is 21% in
the UK and 22% in the US among women of reproductive age.
Zinc deficiency is 10% in the UK and 14% in the US among
women of reproductive age, and this population also is vitamin
D deficient in 22% of the group and 19% are folate deficient in
the UK. He also presented an analysis showing the EAT-Lancet
diet would provide only 55% of the Iron requirement for women
ages 15 – 49, and that in order to meet nutrient needs, the
amount of calories from animal-sourced foods would need to
increase from 14% of total calories to 27%.

GLOBALFOODJUSTICE.ORG

Some of the critical benefits of animal-sourced foods include
the only source of retinol, heme iron, vitamin B12 and vitamin D.
ASF also contain highly bioavailable zinc and protein. They’re
the only source of DHA and EPA (with the exception of algae),
and they contain uniquely potentially beneficial compounds
including creatine, anserine, taurine, cysteamine, and CLA.

One powerful graphic from Ty’s presentation showed the
calories and grams needed to provide an average of one-third of
the recommended intakes of vitamin A, folate, vitamin B12, iron,
and zinc for women ages 15-49. As you can see from the chart,
organ meats, seafood and meat top the charts for these
common deficiencies.

OPINION cont.
Alice gave a strong presentation about the Global
Burden of Disease (GBD) and why the large jump in
mortality numbers from red meat between 2017
and 2019 was not supported with any evidence. The
GBD is often used as evidence for dietary policies
and this dramatic increase in disease risk could
spark recommendations around the world for
drastic reductions in red meat consumption. She
and Frederic Leroy wrote a formal letter to The
Lancet requesting the authors of the GBD analysis
cite their reasoning behind the 36-fold increase in
global deaths linked to red meat consumption
between the 2017 and 2019 reports. At first, they
were denied publishing of their request however, it
seems that the article in the Grocer helped put
pressure on The Lancet, and they have agreed to
ask the authors for evidence. So far, the researchers
have missed their two-week deadline to produce
their evidence. She certainly made a very good case
for systemic anti-meat bias in the scientific
community.
Finally, I made the case that anti-meat messages,
like we’re commonly seeing in the media and from
programs like Meatless Mondays are unethical
because they’re overly simplistic and misrepresent
the science. In low-and middle-income countries,
owning livestock is not only a good source of
critical nutrients but also an important income
stream, especially for women. And in high-income
countries, the majority of our diet is in the form of
ultra-processed foods which are nutrient-poor and
stimulate us to overeat.

A reduction in junk food is what’s needed, not a
reduction in meat, especially in our schools, where
lunch may be the only or most important meal kids
get all day.
These powerful events are key in making sure the
right messaging is presented to the media, and the
best people to be speaking to are frequently
quoted dietitians. Anti-meat messaages will
continue to make headlines in 2022, and certainly
will be on the agenda for COP27. Pointing out the
injustice of pulling meat away from those who
need it is a strong and critical angle in today’s
climate of ensuring food equity, and one that hasn’t
been explored enough yet when it comes to the
important role meat plays in this. I’m looking
forward to speaking at more events like this (please
reach out if I can be of help) and would like to again
thank Protein Pact for inviting me.

A new guest post on my website
called I'm a Teen Girl and I Eat Beef
by UC Berkeley student Sadie
Radinsky. Sadie talks about her
journey from a vegetarian
determined to avoid meat to
improve the environment and her
own health to a wellness author and
blogger who now understands the
importance of eating meat for
health and the environment. She
shares why meat is a "superfood",
answers to common questions
about meat, and tips on how to
begin eating meat. She even shares
a few of her go-to simple recipes.

CLICK TO READ THE BLOG

CL I CK T O W A T CH
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RESOURCES

JANUARY FOCUS: HEALTH & NUTRITION

EXAMPLE POSTS

IDEA BEHIND THE
SHARED RESOURCES
Each month, GMA pick a focus for the
global meat sector and aim to share a
number of social posts (imagery and copy)
to generate ideas for our network. We
encourage you to either lift and share these
resources directly, or add your own logo to
the imagery /tweak the copy before sharing
to make them your own. For those of you
who have strong social content already, you
could consider sharing these templates
with your wider stakeholders and /or create
your own based on the monthly focus.

SUGGESTED COPY

Lean meat [insert protein type, if you
wish] is light in calories for the
amount of protein it provides = a little
provides optimal amounts of protein
and nutrients.

Well-absorbed haem iron is only
found in meat, poultry & fish and
vitamin B12 is only naturally found in
animal foods. Including lean meat in
the diet is an easy way to deliver
nutrients to those most in need of it –
the very young and pregnant or
breastfeeding women.

Meat naturally contains vitamin B12 &
iron - so including meat on your plate
can help reduce tiredness & fatigue
and support our immune system to
work well.
CLICK HERE TO ACCESS RESOURCES VIA TRELLO
CLICK HERE TO ACCESS RESOURCES VIA GOOGLE DRIVE

GLOBAL SECTOR CALENDAR
FEB

IPCC Report out: Impacts, Adaptation and Vulnerability
18 FEB: GMA PRESENTS: THE YEAR AHEAD
REGISTER HERE

MAR

IPCC Report out: Mitigation of Climate Change
8 MAR
International Women's Day

25 Apr
- May '22

UN Biodiversity Conference, China
...to review the achievement and delivery of the Strategic Plan for
Biodiversity 2011-2020. It is also anticipated that the final decision on
the post-2020 global biodiversity framework will be made.

22 APR
Earth Day

CLICK FOR INFO

CLICK FOR INFO

CLICK FOR INFO
22-28 AUG
WORLD IRON AWARENESS WEEK

SEPT

2 -3
Sept '22

IPCC Synthesis Report out prior to COP27

World Butchers' Challenge, Sacramento, California
CLICK FOR INFO

7 - 18
Nov '22

COP27, Egypt
CLICK FOR INFO

CLICK FOR INFO

The PLANET food system explorer of GOAL
Sciences, now released in its 1.0 version, is a webbased interactive tool that allows users to
explore the intricate dynamics of the global and
national food systems with validated and up-todate publicly available primary data. Through
multiple zooming levels and informative pop-up
windows, the user can track up to 400 different
food products in 173 countries from their
agricultural production until being a food. The
flows of material can be shown in both tons of
mass and tons of protein content.

LAURA RYAN

Our industry is faced with many questions
about where we sit – nutritionally,
environmentally, economically, culturally,
sustainably. Universally, there isn’t one voice
that explains where our sector fits among
all those things. If we can build a global
narrative and ensure our voice is heard, is
understood and is accepted, we can each
build our own stories and our own points of
differentiation underpinned by an
united voice.

Laura is an expert in building global networks and driving
transformational change across the agri-food sector. She has a
First-Class Honours in Marketing and a Masters in
Management and has also achieved Chartered Marketer status
via the Chartered Institute of Marketing. Up until 2019 Laura
was Sector Strategy Director for Beef & Lamb Board at
Agriculture and Horticulture Development Board (AHDB). She
has since grown a global portfolio of work across the meat
sector through the launch of Lavenpark, her own consultancy
business which is working with levy boards, government and
commercial companies to achieve greater success through
improved industry insight, connectivity, business development,
marketing, and communications. She is Founder and Global
Chair of Meat Business Women and Co-Founder of GMA

laura@ lavenpark.co.uk

ASHLEY GRAY
Ashley began her career at Beef + Lamb New Zealand Inc
(BLNZ) in 2011. In 2017, she took on the role of General Manager,
overseeing all marketing activity, communications, budgets
and staff. She was instrumental in the growth of the World
Butchers’ Challenge with the global butchery community now
running under her direction as CEO. Ashley has founded her
own consultancy, Array Brands, and consults on a number of
strategic industry projects. Ashley chaired the IMS Marketing
Committee in 2019/2020. Ashley sits on the global committee
for Meat Business Women and launched the New Zealand
chapter.

ashley@ ashleygray.com.au

globalmeatalliance.org

A BIG THANK YOU TO OUR FUNDERS
Our GMA partners have committed funding to ensure the GMA activity and benefits are achieved. Our partners also have input into the strategic direction of GMA and it’s
future. The key to all GMA activity is in the breadth of our network and therefore, the funding kindly contributed by our partners enable the activity to be open to all in the
global meat and livestock sector, each bringing further insight and amplification. Thank you to our partners for their leadership, generosity and ‘for the greater good’ ethos.

CORE STRATEGIC PARTNERS

STRATEGIC PARTNERS

ASSOCIATE PARTNERS

Disclaimer: Global Meat Alliance (GMA) uses
reasonable efforts to ensure all information are
current and accurate; GMA offers the materials
and information in good faith and believes that
the information is correct at the date when you
view it. Please do not reproduce or share updates
without the consent of GMA. All GMA meetings
are conducted in accordance with the relevant
competition and antitrust laws. All delegates are
reminded to refrain from discussing any
information which is confidential to your
company and/or which is likely to affect the
commercial strategy or activities of their
company. Delegates are in the best position to
judge what is, and what is not, commercially
sensitive or confidential and so responsibility lies
with delegates in the first place.

